
Watch Wild Bill now on 
TVNZ OnDemand
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Source: TVNZ / Adobe Analytics & Google Analytics.

Ave. Weekly Streams

Ave. Weekly Reach

3.83M

348K
+6% YoY

+34% YoY

Ave. Weekly 
Streams per User

New releases such as Celebrity Treasure Island New Zealand, Masterchef Australia, Deep Water 
and BossBabes were streamed 960,401 times collectively during the month of August.

Shortland Street remains the number one show on TVNZ OnDemand achieving a total of 
1.5million streams in August, reaching over 95,000 viewers. 
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• The top ten shows are dominated by local reality and gritty drama titles this month. 
• Grand Hotel remains in the top 10 nearly three months after it’s launch.
• Local shows are popular and take out 2nd, 3rd, and 4th places.
• Shortland Street remains #1 for total reach, with Home and Away 2nd and BossBabes 3rd. 
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Since launching Ad on Pause in Oct-18 we have been 
overwhelmed by the demand for this ad unit.

It’s been great to see so many advertisers take advantage of this 
unique format in fun and creative ways.

Ad on Pause is available on Desktop, Chromecast, XBOX, PS4 and 
Samsung Smart TVs and we have just enabled AOP programmatic 
bookings!!!

Programmatic bookings are available through DV360 and YES, 
you can overlay your first and third party data in conjunction with 
standard TVNZ targeting – i.e age & gender.

Available NOW!



▪ Ad on Pause Programmatic campaigns booked via DV360 will appear across Desktop and Chromecast inventory

▪ When using DV360 first or third party data your campaign will run across Desktop only inventory, as this solution 
requires cookies and device IDs which are currently not supported through our Chromecast App

▪ Note when using DV360 first or third party data, if applying frequency capping this will heavily reduce your 
available impressions. On average TVNZ viewers pause 1 x per stream offering a naturally lower frequency than 
you could expect compared to standard VOD or display banners

▪ Viewability for the AOP is between 80-90% on average. If your viewability reporting in DV360 differs beyond a 
discrepancy range of +/- 5% please let us know and we can review via ADX and with Google 

▪ All Programmatic Ad on Pause campaigns are booked as Programmatic Guaranteed

▪ For bookings using first or third party data TVNZ will forecast impression delivery

▪ For bookings not using first or third party data the agency can specify impression volumes upfront

▪ When applying DV360 first or third party data the loading is +100% of your negotiated CPM

▪ All Ad on Pause Programmatic booking requests to be sent to your TVNZ Programmatic Executive 
Denzel.Roth@tvnz.co.nz and your TVNZ Business Manager

▪ All creative needs to be sent to TVNZ to be hosted in our Ad Server. This is to ensure faster creative loading providing 
a better end user experience 

Please refer to our Trade site here for Ad on Pause specs

mailto:Denzel.Roth@tvnz.co.nz
http://www.tvnz.co.nz/content/tvnz/tvnz-sales/resources/specs-and-deadlines/tvnz-digital-specs-and-deadlines.html#ad-on-pause


▪ TVNZ are now able to run Innovid VAST Dynamic Video 
solutions using location and weather data programmatically.

▪ All bookings and creative will continue to be booked and 
managed through TVNZ. However, when the tag is ready to 
go live TVNZ will send this to you so it can be trafficked 
through your DSP making it easy for you to monitor and 
track TVNZ Dynamic video campaigns

▪ Innovid tags sent to you by TVNZ are built specifically for and 
approved to run on the TVNZ network only, please do not 
traffic these tags to other networks or sites

▪ Production charges apply, please contact your Business 
Manager for more information 



Name Personalisation Ad SelectorAudio Callout

Your idea here…

Bespoke



Coming soon 



Coming soon 





https://www.tvnz.co.nz/one-news/new-zealand/rwc-kickoff
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This is
Launched in July 2017, Re: is 2 years old and is TVNZ’s 

youth-focused alternate news brand.

Re: is an innovative platform catering to audiences 

that are underserved in mainstream media. With a 

focus on youth, Māori, Pasifika, LGBTQIA+, migrant 

and regional audiences.

Re:aching New Zealanders

• 4,826

• 20,000 unique viewers 

With over 60 topics and 1000 videos so far, Re: covers it

Top Videos

1. Brekfist: The Middle March Singles Ball

Facebook

1. Bring Your Own Bowl

2. The Man On The Volcano

3. The Family Who Lives Zero Waste

2. A Couple’s Grief Over Their
Stillborn Daughter

3. These Kiwis Believe The Earth Is Flat

• 1.5 million 

• 84,000 followers 

Re: Website

Re’s Audience Profile



Re: now offers commercial partnership 
opportunities to help your brand reach younger 
generations.

What do you require to partner with Re:? 
It’s as simple as a logo and guidelines – the rest can be Re:created.

Re: is now publishing content in new formats 
including written features, photo essays and 
podcasts. Re: aims to continue telling stories from 
all around Aotearoa, and has some bigger series in 
the works including the NZ on Air funded 
Re:discovering Aotearoa.

This is
Commercial opportunities:

Some brands we've worked with so far: 

Re: Website Instagram

Facebook YouTube

http://www.renews.co.nz/


Introducing interactivity

http://www.renews.co.nz/the-vagina-physio
http://www.renews.co.nz/fact-or-fiction


We’re nominated

http://www.renews.co.nz/



