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April Update: COVID-19 





Ave. Weekly Streams

Ave. Weekly Reach

7.0M

546K
+56% YOY

+87% YOY

Streams

Reach

Ave. Weekly 
Streams per User

13

Source: TVNZ / Google Analytics, AP, incl. Live TV streams, excl. Freeview

900k viewers & 30m streams in April!
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Record numbers

Source: TVNZ / Google Analytics, AP & AP 18-54, excl. Freeview



April daily reach trends 

• Monday 20th of April was our highest-reaching day ever with 270,000 (AP ) and 220,000 (AP 18-54).

• Average daily reach is up 67% YOY for AP and up 60% AP18-54.

• Wednesday 15th of April was our biggest day ever, with 1,179,000 streams (AP) and 944,500 (AP 18-54).

Source: TVNZ/Google Analytics, April 2020 and 2019, AP and 18-54, Excl. Freeview
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Source: TVNZ / Google Analytics AP

What did our viewers watch? 
Average reach per episode in April

• In April viewers have been chasing after serial dramas.

• They have also been learning how to change their food spending habits with Eat Well for Less New Zealand.
• Viewers have enjoyed a glimpse into the life of music icon Whitney Houston in the biopic Whitney too.
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New registrations roll in

• There were over 100,000 new registrations across April, with an average of 20,000 newbies 
each week!

• Shows that kept our new viewers entertained included: Friends, Legacies, All American, The 
Dead Lands, Scrubs and Killing Eve.

Source: TVNZ / Consumer Data Warehouse, AP,  29 Mar – 2 May 2020



Live streaming ahead
• We have seen more New Zealanders turn to TVNZ OnDemand for simulcast viewing of TVNZ 1, 2 and DUKE 

during April. Compared to pre-lockdown, average weekly live streams have increased by 150%. TVNZ 1 has 

experienced the largest growth - a whopping 200% increase1.

• Reach grew from 289,000 in March to over 343,000 in April, an 18% increase MoM. Total streams increased 

by 1.8 million to 6.2 million, up 42% MoM2.

• We have also observed a shift in viewing times with more people at home. March and April have 

pronounced peaks between 6am - 9am and midday, compared to January and February2.
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Graph source: TVNZ / Google Analytics, AP, Jan – Apr 2020Source: 1. TVNZ / Google Analytics, Live Streams, AP, pre-COVID; 23 Feb - 14 March, vs. Post-COVID; 5th April-25th April 2020; 2. Mar 2020 vs. Apr 2020, 3. Jan 2020 – Apr 2020



Les Mills OnDemand attracts a 
new audience - and keeps them!

Les Mills OnDemand and Les Mills Born to Move 

were a hit for TVNZ OnDemand, being streamed 

more than 435,000 times.

This partnership attracted new viewers to the 

platform with more than 6,000 watching Les 

Mills OnDemand on their first day! These new 

viewers stayed to enjoy our content, also 

watching the likes of The Bachelorette NZ, 1 New 
Specials, Killing Eve and Deadwater Fell.

Who was watching?

18-34 year olds made up 39% of viewers

• Slight skew towards younger females

Source: TVNZ / Google Analytics, AP, excl. Freeview 30 Mar 2020 – 30 Apr 2020
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New local content serves up big 
audiences!
• Nadia's Comfort Kitchen featured as the #10 TVNZ OnDemand show for April. As of the 14th

of May, it’s been streamed more than 269,000 times. 

• Eat Well for Less New Zealand launched on the 28th of April. The first three episodes have 
been streamed over 110,000 times as of the 14th of May.

Source: TVNZ / Google Analytics, AP, excl. Freeview



Killing Eve Seasons 3 
• Killing Eve has risen to the top, overtaking Shortland Street as the No. 1 show for AP. Across the 

three seasons it was streamed over 685,000 times during April.

• Season 3 has already been streamed more than 441,000 times since its launch on the 13th of 
April. 

• Season 3’s audience is primarily skewed towards females 25-54 who make up 51% of the 
viewers.
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• Chromecast
• Samsung TV
• Panasonic TV
• LG
• Android TV 
• PS4
• XBOX
• Apple TV
• Vodafone TV
• Desktop computers

In April TVNZ OnDemand viewers paused their content 16 million times!

Benefits: A non-intrusive, high impact ad solution, 100% viewable and often seen by 
more than one viewer.

Ad on Pause: Capture the attention of 
viewers as they pause their content



TVNZ OnDemand Staff Picks 

Zoey’s Extraordinary Playlist is just what we all need to watch with our bubbles right now – it’s 
Zoey hears other people’s 

thoughts as musical numbers. Not just any old music though – the soundtrack is full of big 
commercial tunes and there’s some sweet choreography. Oh, and a storyline too, if you’re not 

in to all that singing and dancing stuff…



Coming soon! 



Coming soon! 



13 years of TVNZ OnDemand







During the lockdown, TVNZ Blacksand helped create heaps of 

assets for advertisers on TV and TVNZ OnDemand.

One OnDemand example is Rabobank: Working with farmers, 

producers and growers, Rabobank saw Eat Well for Less NZ as 

the perfect platform to help kiwis reduce food wastage.

BUT the sudden Level 4 lockdown stopped pre-production in its 

tracks. With 11 bespoke pieces of Rabobank sponsorship 

creative to make and a looming launch date, the Blacksand 

creative and production team faced an interesting 

challenge. With plenty of ingenuity, cunning and numerous 

videocalls, all planned creative was filmed and post produced 

within one family’s bubble. Our Director/DOP/editor turned 

food stylist, shot in his own kitchen and even drafted in his 

partner as talent!

Lockdown no barrier for Blacksand Production





• April was the highest month ever for page views, with 34.6 million, up 117% YOY.

• 1 News online reached 4.7 million unique browsers, up 84% YOY.

• Streams also grew to 4.3 million, up 87% YOY.

1 News Online reaching highs

Source: 1 News Online / Google Analytics, 2019-2020.
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Top Stories in April

321



Launched in February 2020, the Morning Briefing has 
quickly established and engaged a list of more than 
18,000 subscribers - and continues to grow daily!

The average daily open rate is 59% which is more than 
double average newsletter open rates of 22%!

Sponsorship opportunity:
Morning briefing can now be sponsored! This 
opportunity will provide exclusive advertiser access to 
this engaged and growing audience.

As the exclusive sponsor you’ll receive exposure 
throughout the newsletter, clearly placed to maximise 
attention.

For more information, please contact your TVNZ Business Manger.

Morning Briefing update 



1 News video pre-roll

• Desktop
• Mobile-web
• Tablet-web 
• 1 News Mobile 
• Tablet App

This is available to buy direct or 
programmatic.

For more information and pricing please contact 
your TVNZ Business Manager.





Re: April 2020 Digital Update

• Facebook Engagement Rate 13% vs 
Industry Rate 3.3%

• Facebook following increased 2.6% to 
96K followers • Instagram Engagement Rate 5.45%

• Instagram following increased 26.5% to 17K 
followers

• Instagram story views increased 56% to 365K
• Instagram post views increased 55% to 245K

Source: Facebook Page Insights 1-30 April 2020, Google Analytics, April 2020 

• YouTube Reach has increased 45% to 788K



• Total Re: video views has increased 27% to 2.6M
• Website traffic increased 7% to 139K unique pageviews
• Website unique users for the month averaged at 83K

2.6M video views

TOP STORIES
• This tiny school is teaching tamariki how to live 

off the land (530K views)
• Here’s what you need to know about washing 

groceries (146K views)
• What does it mean to be urban Māori? (122K 

views)

MOST READ ARTICLE
• Vulnerable families are struggling to eat during 

lockdown (7K views)

MOST VIEWED INSTAGRAM POST 
• Homeless at lockdown (48K views)

Re: April 2020 Digital Update

Source: Facebook Page Insights 1-30 April 2020, Google Analytics, April 2020 




