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COVID-19 Background

Some background to the March update: NZ went into lockdown on
March 26, 2020. We are aware this has supported strong audience
growth for TVNZ OnDemand.

However, this effects only 5 days of this month's data. TVNZ
OnDemand reach and streams were already experiencing strong
growth versus last year, but lockdown has definitely given the
audience and streams a remarkable boost!

News and Current Affairs and Simulcast live stream
viewership increased significantly during the first week in lockdown.

Outtake - there has never been a better time to advertise on TVNZ
OnDemand!
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March delivers record reach and streams!
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TVNZ OnDemand had record audiences in March

seeing more than 814,000 viewers, a 78% growth YOY, and delivering
more than 23 million streams, up 163% YOY!!

Source: TVNZ / Google Analytics, AP, incl Live TV streams, excl Freeview




What did our viewers watch?

Average reach per episode in March
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The March top 10 highlights the breadth and depth of content. From serial drama shows, to light entertainment
programmes such as Zoeys Extraorainary Playlist, The Bachelorette New Zealand and Kura. A range of TVNZ

OnDemand exclusive and catch up programming is featured. ,.\

Source: TVNZ / Google Analytics AP
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March daily reach trends
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 The first three weeks of March saw reach increase by 23% YOY.
* The first week of lockdown saw average daily reach increase by 65% YOY with a reach of 231,000.
« Monday 30th of March was our highest-reaching day ever, reaching 254,000 (AP ) and 208,000 (AP 18-54).

Source: TVNZ/Google Analytics, March 2020 and 2019, AP and 18-54, Excl




AR AR R R R Y
LR RN RIS

Eeee
8
ERERR AR AR ELE LR L L
' - R R R R R R
X x-xxxxlxxllllllllll]"}
AL A AR AR AR L L L
---x;xxxxxn:xxxxxxL[XJHx'f
-
yv'l h l I z I d

e
h more and more New Zealanders turning to
mand to be informed and entertained,

..
Ak

~ thousands of attentive eyeballs.

I sessnabtaRER IR R N EY
ll-lllllxxxIIZXIXXIIII‘YIIYYY)(1'
..
:

“the time to get your brand in front of

AR R AL LR LR

AARRE AL R AL L L AL
IIrlIIYII‘Illli
I’XLLY

eck out some of the Impactful ways to advertise
on TVNZ OnDemand...
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Ad Unit:

TVNZ OnDemand True First: Reach
100% of daily viewers

Build reach fast. True First reaches 100% of TVNZ OnDemand
daily viewers!

Dynasties

Support a campaign, new product launch, limited time offers
and public service announcements in a trusted, brand safe
and viewable environment which is continuing to grow. oo N R

How does it work? Delivered across all TVNZ OnDemand =
content® and devices, your brand will be the first ad

IMmpression each viewer sees on the day of your choice.

Please reach out to your Business Manager for True First availability, pricing and 190,000 TVNZ OnDemand
to secure your booking! Viewers per day
Daily ave. reach March 2020
(+13% increase Feb 2020)

OnDemand C 3
*In the event that a show is sponsored, the True First video will playout in the first available ad spot. The True First excludes kids content unless requested and may not be supported on devices where TVNZ OD is available but no
longer technically supported by TVNZ. Ave. daily content reach as of Aug-19 across all TVNZ OD content. Impressions are not guaranteed. Reach is deduplicated using TVNZ OD user login information.




Ad Unit:

TVNZ OnDemand Ad on Pause

Present a relevant message, covering 100% of the screen as content is paused. Connect with New Zealanders
using this high impact format, exclusive to TVNZ OnDemand across connected TVs and desktop.

In March, viewers paused 11.5 million times, an increase of 15% MoM. The last week of March (22n9-28t) saw
almost 3.5 million pauses which is a 54% increase when compared with the last week of Feb.

Advertisers are using the Ad on Pause format during lockdown to deliver a tailored message to viewers:

SPONSORED CONTENT SPONSORED CONTENT SPONSORED CONTENT

Win a new Swanndri jacket. 19 support

(Forwhen you do get out.)

Enter Hyundai’s weekly competition j \ /. ‘ We' re h e re to h e I p
with Country Calendar. ;
g V- you get through.

Available to by direct or programmatically. Reach out to your Business Manager or Programmatic Manager for more information.
OnDemand ’

Source: TVNZ/Google Analytics, 1-28 March 2020 compared with 2-29 Feb 2020. Represents content pauses across all devices.




Ad Unit:

TVNZ OnDemand Uninterrupted

Deliver warm fuzzies to New Zealanders by surprising and delighting them with an 'Uninterrupted’
viewing experience.

Drive your brand consideration to give viewers a great experience and connection.

Choose from over 750 shows to reach the right audience for your brand. From exclusive, express releases
to binge-worthy drama, there’'s something for everyone.

Too busy for ads.

Insurance for too busy lives. STATE Insurance for too busy lives. STATE Insurance for too busy lives. STATE

State Uninterrupted Message State Uninterrupted Message contd. State TVC
OnDemand @

For more information please reach out to your TVNZ Business Manager.
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How are viewers watching?

« Streams have increased across all devices.

 Viewers are choosing to watch more content on the big screen, Connected TV streams have increased
by more than 3 million, up 33% MoM.

Streams by Device
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Source: TVNZ/Google Analytics, 1-29 Feb & 1-31 March 2020, AP, Excl. Freeview




Viewing behavior in March

 Viewers are eager to be informed and entertained.

 Simulcast live streaming has increased significantly, with spikes during news and Covid-19
related announcements.

Simulcast Channels Average Daily Stream

157,449
156% increase 94% increase 80% increase
m
61,460 62,705
32,255
23,248

TVNZ 1 TVNZ 2 TVNZ DUKE

B Before Lockdown W After Lockdown w
OnDemand

Source: TVNZ/Google Analytics, March 2020, AP and 18-54, Excl Freeview
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New eyeballs to TVNZ OnDemand

* |In the first week of lockdown we saw a high number of new TVNZ OnDemand registrations - over
22,000!

> B T i

* This is double the number of average weekly registrations from the previous weeks in March.

* We have also seen daily increases in new profiles created. The average number of primary profiles
created has tripled and the numlber of secondary profiles has doubled.

Weekly Registrations — March 2020
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OnDemand @

Source: TVNZ /' Google Analytics & OD Consumer Data Warehouse, AP, Mar 2020
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New registrations: top show picks

Friends is the top show for new signups to TVNZ OnDemand, indicating that people are turning to
some comedic relief and entertainment.

The top 10 shows watched by our new registrations:
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OnDemand

Source: TVNZ / Google Analytics & OD Consumer Data Warehouse, AP, Mar 2020
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LES MILLS & TYNZ

LES MILLS Born to Move and LES MILLS On Demand launched on TVNZ OnDemand on the 30 March to
positive feedback. The classes have brought in new eyeballs to the platform. In its first week, it was the #2

show for new users!

LES MILLS classes were streamed more than 71,000 times in the first two days! These classes are most
popular with Females 25-54 who make up 60% of the audience!

Les Mills OD Audience Profile
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Check out the work outs on TVNZ OnDemand here! %‘ > p

Sources.: Google Analytics, 30-3] March 2020. Source: Google Analytics, AP, incl. Live TV streams, excl. Freeview, 29 Mar - 4 Apr 20



https://www.tvnz.co.nz/shows/les-mills-ondemand

TVNZ OnDemand Staff Picks

Doctor Who - Season 12 streaming now TVNZ OnDemand

John Kelly, General Manager Programming
at TVNZ:

Ok so of course | am going to say this as |
am a massive Doctor Who fan, but honestly
this series (especially episodes 1,2,5, 8, 9 and
10) literally blew me away - everything |
ever thought | knew has changed.

The wonderful Sacha Dhawan joins the
show, steals every scene he’s in and Jodie
Whittaker is simply incredible - and | told
her so when | met her.

OnDemand

D)



Coming soon!

[

DOCUMENTARY
& FACTUAL

Available now!
Hillary

This remarkably intimate portrait of a public woman
examines how Hillary Rodham Clinton became at once
one of the most admired and vilified women in the
world.

Full series available 18 April.

DRAMA J

THE SECRETS
SHE KEEP

// FARE

The Secrets She Keeps
Two women have a chance encounter in a
supermarket in an affluent Sydney suburb. They come
from vastly different backgrounds, but they have one
thing in common - explosive secrets that could destroy
everything they hold dear.

Full season available from 23 April.




Coming soon!

Normal People
Based on Sally Rooney’s best-selling novel, Normal
People is an exquisite, modern love story about how
one person can unexpectedly change another person’s
life and how complicated intimacy can be.

Full series available 27 April.

Snort: Live
Brings Auckland’s best loved improv comedy troupe -
and their late-night on-the-spot antics - to TVNZ
OnDemand in a series of shows filmed live at Basement
Theatre. With a cult following and weekly sell-out
shows, it’'s comedy that’s quite unlike anything you've
seen before. Stars Tom Sainsbury, Laura Daniel.

Full series available 21 May.




The fine art of media measurement. f\ S
m ’ effective video
TVNZ launches new measurement on all mobile devices to give you the advertising

clearest view yet on how your ads perform on TVNZ OnDemand. el platform

The media landscape is changing. | f, | . TVNZ OnDemand provides:

solutions to measure viewability and validity: | I ; ; ‘ 100%
where your ads are being placed and who's b T ad ‘ (‘ S
really seeing them. it N - / ( ==

: Y s - , . — =

Advertisers are increasingly looking for analytic ! L = *
! : |

A bot-free platform A geo-fenced, brand- Quality content likely
that deters ad fraud. safe environment. to be seen with 100%

Your audiences are using mobile apps i e screen coverage.

more and more, adding to the need to B el But N the past, this couldn't be verified on mobile,

report on mobile. —  making it harder for you to report against KPIs.

NEW TVNZ Open Measurement can measure

viewability and invalid traffic with third-party | P — v : Deee o All TVNZ measurement Is avallsBIoiEE

verification on mobile apps. b m direct and programmatic campaigns.

. . Open Measurement gives you loads
* We are certified with the IAB Tech Lab s ) ] e ,
h ¥ ; i & s v 3 Tad ; = Doee ol h. ) &4 m -': . . .
for Open Measurement - the industry cowo v (a0 e L iﬁ'ﬁﬁll}‘ oo = M 22mm8|§iht: alr;?minetrlcs to helogll
gold standard in ad measurement. X ) palgie 9.

mand le

¥y Bat - e ) o T
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Provides a mobile-friendly (IOS &
Android) app solution that allows you to

choose your preferred analytics vendor : , - Advanced Measurement on
such as market leaders MOAT and |AS. the Big Screen coming soon!

Another We're the first open measurement-compliant TV broadcaster in the APAC market, m ﬁ
TVNZ first... and just the fourth globally following in the steps of Hulu, NBCUniversal and Disney. )/

OnDemand




blacksand.

Creative &
production services
still available.

Create your brand or retail message
now with help from Blacksand

-~ —
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We're set up with remote creativﬁf&q‘g’lﬁ;:tlon We can also easily collect and incorporate user
and design capabilities to get -youfbr'and generated content as a creative option.
message out in these unprecedented times.

Specialising in 2D & 3D animation means we have

With clever ideation, animation, production; resources to get work done even in isolation. I
voice talent and post services we can create Plus we make it easy to deliver your new

new work or adapt your existing assets - message across broadcast, streaming, digital

helping you react fast and cost effectively. and out of home platforms.

Contact your TVNZ Sales Rep
or lance.hipkins@tvnz.co.nz







1 News Online

The month of March was the highest ever for 1 News online!
* 1 News online reached 5 million unigue browsers, up 13% YOY.
 This equated to a massive 32 million page views, up 40% YOY.

Source: TVNZ/Google Analytics, 2019-2020.
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Top Stories in March

Coronavirus update: New Zealand cases region-

Covid-19: Everyone entering New Zealand will
by-region for March 29

be required to isolate, cruise ships banned

A region-by-region breakdown of New Zealand's coronavirus cases can be found in the 1 NEWS
graphic below. A
A

New Zealand Prime Minister Jacinda Ardern has this afternoon announced that, as of midnight on
Sunday. almost everyone entering New Zealand will be required to self-isolate for a period of 14
days.

COVID-19 el s

Covid-19: Everyone entering New Zealand will Coronavirus update: New Zealand cases Woman in her 70
be required to isolate, cruise ships banned region-by-region for March 29 from coronavi

Total New Zealand coronavirus cases rises by 14 orona ale em to evel fo ,’:::::::'::5::::::::' '::: .
in last 24 hOUrS, now at 66 s anig 0 ednesda Prepare as a Sestsesescsccsves .
\QL g
2\ SO
Total New Zealand coronavirus cases rises NZ's coronavirus aler P
by 14 in last 24 hours, now at 66 in 48 hours - 'Prepa - ) .
sel 0y .




Ad Unit:

1 News mobile-web Backdrop

Immersive display format, exposed upon user scroll

70% of traffic comes via the mobile-web experience.

The mobile-web backdrop is an immersive and non-intrusive display
format exposed as the user scrolls.

The ad covers 60% of the screen at the moment of maximum
exposure. Capturing attention, while keeping the user in control of 7soO§’§§w.§
their browsing experience

A high impact opportunity to deliver your marketing message or
reinforce a call to action to an engaged audience in a trusted
environment

Available to buy:
 True First CPD - Reach 100% of our mobile-web unique
audience the first time they visit 1 News mobile-web on any
booked day. Note: this excludes any sponsored sections and

MOST

POPULAR STORIES”®

KFC'y\ Krc

" KFC \ KFC
KFCc'y Krc g

SCraate, build and own youl ﬁrj

=owhn Stonewood Home with' |

E st 5% doposi Bailt with o Y KFC \ KFcC
 unmatched yalue & quality. *

KFcy\ Kkrc 3
" KFC Y\ KFcC

kKFrc' 8 wkrc
I

MOST

POPULAR STORIES* \ POPULAR STORIES”

sensitive content pages. Please reach out to your Business Manager for Responsive
+ Also available as a direct CPM buy Banner availability, pricing and to secure your booking!

Specs can also be found on the TVNZ Trade site.

---------------------------------
oooooooooooooooooooooooooooooooo


https://www.tvnz.co.nz/sales/resources/1-news-online-specs#mobile-backdrop

Ad Unit:

1 News Responsive Banner

High impact creative that responds to fit perfectly across all screens

Drop in for a small business
session at the Xero Roadshow
FIND A LOCATION NEAR YOU

ian countess fined over
4 million purchase of Nl

 Delivered across desktop, tablet-web and
mobile-web.

* Available as a daily booking, 100% SOV across

homepage and article pages. Note. this excludes
any sponsored sections and sensitive content pages.

« Two creative sizes service all devices, plus if
you supply a companion MREC we'll include
this as added value!

Please reach out to your Business Manager for
Responsive Banner availability, pricing and to
secure your booking!







Re:

Engaging NZers

Since the outbreak of COVID-19 in New Zealand, Re: has done an amazing job at
updating us in new and interesting ways.

Re: has seen some phenomenal increases in engagement, page views, website traffic
and more.

Top stories

What's It Like to Get a Covid 19 Test (247K)

Homeless at Lockdown (230K)

This whanau quit Australia to live off-grid (157K)

Most viewed article: Opinion: Otago University
fucked up with Covid-19 (19.5K)

Most viewed Instagram post: Diggy Dupe music
release (36K)

opics  Series  Latest  Featured ~

Show me something about:

Covid-19 Updates

o @

Re:


https://www.renews.co.nz/whats-it-like-to-get-a-covid-19-test/
https://www.renews.co.nz/homeless-at-lockdown/
https://www.renews.co.nz/this-whanau-quit-australia-to-live-off-grid/
https://www.renews.co.nz/otago-university/
https://www.renews.co.nz/release-of-the-week-diggy-dupe-turns-a-niuean-war-chant-into-an-exhilarating-hip-hop-track/

Re: March Update 2020

Platform Stats

o
Re. 1.9M video views

 Website traffic increased
100% to 90K unigue users

 Pageviews increased 96%
to 130K
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< renewsnz @

R ° 243 12.5K 0
e. Posts Followers  Following

Re

Media/News Company

Sparking a sustainable and inclusive Aotearoa.
Www.renews.co.nz/renewsnz

Followed by nzsafnz, natamile and 7 others

Following v Message Email v

2 &

Instagram Engagement Rate
477%

Instagram following increased
78% to 12.5K followers

.)Re: o
@ @renewsnz

© Watch Video [:]

Facebook Engagement Rate
15% vs Industry Rate 3.3%

Facebook following increased

3% to 93.5K followers

Re:



Covid-19 Updates

COVID-19

CASES BY AGE

FRIDAY 3 APRIL

Re:

13
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SOURCE
MINISTRY OF HEALTH

10 59 222 124 131 146 118 57

868

MINISTRY OF HEALTH

Re:

HERE ARE SOM|

COVID-19 CAN
LIVEUP TO...

em IN TINY PARTICLES -_
Om ON COPPER
@m ON CARDBOARD
@m ON HARD PLASTICS

AND STAINLESS STEEL

DO WE NEED TO BE

WASHING OUR
GROCERIES?

ANXIETY 74

HEALTHLINE
0800 611116

LIFELINE

https://www.renews.co.nz/covid-19-updates/

PEOPLE ARE
CURRENTLY
IN HOSPITAL

69 4389

CORONAVIRUS LINE
0800 3585 453

0800 543 354

RURAL SUPPORT
0800 787 254

LGBTQAI+ SUPPORT
0800 688 5463

COVID-19

HEALTH STATUS

FRIDAY 3 APRIL

® O

PEOPLE HAVE PERSON HAS
RECOVERED DIED TO
TO DATE DATE

oOo

W)

TOTAL CASES

868

WORRIED?

E NUMBERS THAT

MAY HELP DURING THIS TIME

FAMILY VIOLENCE HELPLINE
0800 456 450

DEPRESSION HELPLINE
0800 111757

GOVERNMENT HELPLINE
0800 779 997

WOMEN'S REFUGE CRISIS
0800733 843

ALCOHOL DRUG HELPLINE
0800 787797

ASIAN FAMILY SERVICES
0800 862 342

Re:

TODAY'S
NEW CASE TOTAL

YESTERDAY'S

CASES ARE DOWN

TOTAL CASES

868

FROM YESTERDAY

MINISTRY OF HEALTH

We have also
provided graphic
information on handy
information like
helpline numbers and
washing groceries
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Our Covid-19 info graphics
and series are getting a
huge response on Instagram
and Facebook for their clear
portrayal of the daily
statistics

Re: covers the press
conferences from the
Ministry of Health and Prime
Minister, quickly getting
information into our
audience in the form of
Instagram and Facebook
stories. These are driving
traffic through to our
website

Re:


https://www.renews.co.nz/covid-19-updates/
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