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Ave. Weekly Streams

Ave. Weekly Reach

5.1M

475K
+25% YOY

+32% YOY

Streams

Reach

Ave. Weekly 
Streams per User

11

Source: TVNZ / Google Analytics, AP, incl. Live TV streams, excl. Freeview

TVNZ OnDemand had record audiences in March seeing more than 814,000 viewers, a 78% growth YOY, and delivering 

more than 23 million streams, up 163% YOY!!



Average reach per episode in March

The March top 10 highlights the breadth and depth of content. From serial drama shows, to light entertainment 

programmes such as Zoey's Extraordinary Playlist, The Bachelorette New Zealand and Kura. A range of TVNZ 
OnDemand exclusive and catch up programming is featured. 
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• The first three weeks of March saw reach increase by 23% YOY.
• The first week of lockdown saw average daily reach increase by 65% YOY with a reach of 231,000.
• Monday 30th of March was our highest-reaching day ever, reaching 254,000 (AP ) and 208,000 (AP 18-54). 
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Source: TVNZ/Google Analytics, March 2020 and 2019, AP and 18-54, Excl



Ad units to reach New Zealanders

With more and more New Zealanders turning to 
TVNZ OnDemand to be informed and entertained, 

now is the time to get your brand in front of 
thousands of attentive eyeballs.

Check out some of the impactful ways to advertise 
on TVNZ OnDemand…



*In the event that a show is sponsored, the True First video will playout in the first available ad spot. The True First excludes kids content unless requested and may not be supported on devices where TVNZ OD is available but no 
longer technically supported by TVNZ. Ave. daily content reach as of Aug-19 across all TVNZ OD content. Impressions are not guaranteed. Reach is deduplicated using TVNZ OD user login information.

Build reach fast. True First reaches 100% of TVNZ OnDemand 

daily viewers! 

Support a campaign, new product launch, limited time offers 
and public service announcements in a trusted, brand safe 

and viewable environment which is continuing to grow.

How does it work? Delivered across all TVNZ OnDemand 

content* and devices, your brand will be the first ad 
impression each viewer sees on the day of your choice.

Please reach out to your Business Manager for True First availability, pricing and 

to secure your booking!

Daily ave. reach March 2020 

(+13% increase Feb 2020)



Present a relevant message, covering 100% of the screen as content is paused. Connect with New Zealanders 
using this high impact format, exclusive to TVNZ OnDemand across connected TVs and desktop.

In March, viewers paused 11.5 million times, an increase of 15% MoM. The last week of March (22nd-28th) saw 
almost 3.5 million pauses which is a 54% increase when compared with the last week of Feb.

Advertisers are using the Ad on Pause format during lockdown to deliver a tailored message to viewers:

Source: TVNZ/Google Analytics, 1-28 March 2020 compared with 2-29 Feb 2020. Represents content pauses across all devices.

Available to by direct or programmatically. Reach out to your Business Manager or Programmatic Manager for more information.



Deliver warm fuzzies to New Zealanders by surprising and delighting them with an 'Uninterrupted' 
viewing experience.

State Uninterrupted Message State TVCState Uninterrupted Message contd.

Drive your brand consideration to give viewers a great experience and connection. 

Choose from over 750 shows to reach the right audience for your brand. From exclusive, express releases 
to binge-worthy drama, there’s something for everyone. 

For more information please reach out to your TVNZ Business Manager.



• Streams have increased across all devices. 

• Viewers are choosing to watch more content on the big screen, Connected TV streams have increased 
by more than 3 million, up 33% MoM.

Source: TVNZ/Google Analytics, 1-29 Feb & 1-31 March 2020, AP, Excl. Freeview

0

2,000,000

4,000,000

6,000,000

8,000,000

10,000,000

12,000,000

14,000,000

Feb-20 Mar-20

Streams by Device

CTV Desktop/Laptop Mobile

54% 55%

16%
15%

31%

29%



• Viewers are eager to be informed and entertained. 

• Simulcast live streaming has increased significantly, with spikes during news and Covid-19 
related  announcements.

Source: TVNZ/Google Analytics, March 2020, AP and 18-54, Excl. Freeview
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Source: TVNZ / Google Analytics & OD Consumer Data Warehouse, AP, Mar 2020

0

5,000

10,000

15,000

20,000

25,000

Week 1 Week 2 Week 3 Week 4

Weekly Registrations – March 2020

• In the first week of lockdown we saw a high number of new TVNZ OnDemand registrations - over 

22,000! 

• This is double the number of average weekly registrations from the previous weeks in March. 

• We have also seen daily increases in new profiles created. The average number of primary profiles 

created has tripled and the number of secondary profiles has doubled. 



Friends is the top show for new signups to TVNZ OnDemand, indicating that people are turning to 
some comedic relief and entertainment.

Source: TVNZ / Google Analytics & OD Consumer Data Warehouse, AP, Mar 2020



LES MILLS & TVNZ
LES MILLS Born to Move and LES MILLS On Demand launched on TVNZ OnDemand on the 30th March to 

positive feedback. The classes have brought in new eyeballs to the platform. In its first week, it was the #2 

show for new users!

LES MILLS classes were streamed more than 71,000 times in the first two days! These classes are most 

popular with Females 25-54 who make up 60% of the audience!

Sources: Google Analytics, 30-31 March 2020. Source: Google Analytics, AP, incl. Live TV streams, excl. Freeview, 29 Mar - 4 Apr 20

Check out the work outs on TVNZ OnDemand here!
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https://www.tvnz.co.nz/shows/les-mills-ondemand


TVNZ OnDemand Staff Picks 

Ok so of course I am going to say this as I 
am a massive Doctor Who fan, but honestly 
this series (especially episodes 1,2,5, 8, 9 and 
10) literally blew me away - everything I 
ever thought I knew has changed. 

The wonderful Sacha Dhawan joins the 
show, steals every scene he’s in and Jodie 
Whittaker is simply incredible - and I told 
her so when I met her.













The month of March was the highest ever for 1 News online!
• 1 News online reached 5 million unique browsers, up 13% YOY.
• This equated to a massive 32 million page views, up 40% YOY.

1 News Online

Source: TVNZ/Google Analytics, 2019-2020.
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Top Stories in March



70% of traffic comes via the mobile-web experience.

The mobile-web backdrop is an immersive and non-intrusive display 
format exposed as the user scrolls.

The ad covers 60% of the screen at the moment of maximum 
exposure. Capturing attention, while keeping the user in control of 
their browsing experience

A high impact opportunity to deliver your marketing message or 
reinforce a call to action to an engaged audience in a trusted 
environment

Available to buy:
• True First CPD - Reach 100% of our mobile-web unique 

audience the first time they visit 1 News mobile-web on any 
booked day. Note: this excludes any sponsored sections and 
sensitive content pages.

• Also available as a direct CPM buy

Specs can also be found on the TVNZ Trade site.

Immersive display format, exposed upon user scroll

Please reach out to your Business Manager for Responsive 
Banner availability, pricing and to secure your booking!

https://www.tvnz.co.nz/sales/resources/1-news-online-specs#mobile-backdrop


High impact creative that responds to fit perfectly across all screens

• Delivered across desktop, tablet-web and 
mobile-web.

• Available as a daily booking, 100% SOV across 
homepage and article pages. Note: this excludes 
any sponsored sections and sensitive content pages.

• Two creative sizes service all devices, plus if 
you supply a companion MREC we’ll include 
this as added value!

Please reach out to your Business Manager for 
Responsive Banner availability, pricing and to 
secure your booking!





Re: Engaging NZers
Since the outbreak of COVID-19 in New Zealand, Re: has done an amazing job at 
updating us in new and interesting ways. 

Re: has seen some phenomenal increases in engagement, page views, website traffic 
and more.

Top stories 
• What’s It Like to Get a Covid 19 Test (247K)
• Homeless at Lockdown (230K) 
• This whānau quit Australia to live off-grid (157K)
• Most viewed article: Opinion: Otago University 

fucked up with Covid-19 (19.5K)
• Most viewed Instagram post: Diggy Dupe music 

release (36K)

https://www.renews.co.nz/whats-it-like-to-get-a-covid-19-test/
https://www.renews.co.nz/homeless-at-lockdown/
https://www.renews.co.nz/this-whanau-quit-australia-to-live-off-grid/
https://www.renews.co.nz/otago-university/
https://www.renews.co.nz/release-of-the-week-diggy-dupe-turns-a-niuean-war-chant-into-an-exhilarating-hip-hop-track/


Re: March Update 2020

• Facebook Engagement Rate 
15% vs Industry Rate 3.3%

• Facebook following increased 
3% to 93.5K followers

Platform Stats

• Instagram Engagement Rate 
4.77%

• Instagram following increased 
78% to 12.5K followers

• Website traffic increased 
100% to 90K unique users

• Pageviews increased 96% 
to 130K

1.9M video views

Source: Facebook Page Insights 1 March – 7 April 2020, Google Analytics 1 March – 31 March 2020



https://www.renews.co.nz/covid-19-updates/

Covid-19 Updates 
• Our Covid-19 info graphics 

and series are getting a 
huge response on Instagram 
and Facebook for their clear 
portrayal of the daily 
statistics

• Re: covers the press 
conferences from the 
Ministry of Health and Prime 
Minister, quickly getting 
information into our 
audience in the form of 
Instagram and Facebook 
stories. These are driving 
traffic through to our 
website

• We have also 
provided graphic 
information on handy 
information like 
helpline numbers and 
washing groceries

https://www.renews.co.nz/covid-19-updates/



