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TVNZ OnDemand 
lockdown records

Source: TVNZ / Google Analytics, March – May 2020



Ave. Weekly Streams

Ave. Weekly Reach

5.6M

500K
+33% YOY

+37% YOY

Streams

Reach

Ave. Weekly 
Streams per User

11

Source: TVNZ / Google Analytics, AP, incl. Live TV streams, excl. Freeview

500,000 average weekly reach in May!

Monthly reach has increased by 34% YOY and streams are up by 38% YOY, with new shows like Normal 
People and The Luminaries helping to draw in audiences.



Source: TVNZ / Google Analytics AP

What did our viewers watch? 
Average reach per episode in May

• New dramas dominated the top shows.

• 3/5 of the top shows were local shows. 
• A range of TVNZ OnDemand exclusive and catch up programming is featured this month.
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New show performance:
Normal People
In May:
• Top reaching show 
• Streamed over 1.2 million times 
• Top show for new sign ups
• Attracted 6,000 new users

Source: TVNZ / Google Analytics, AP, excl. Freeview, May 2020

The Luminaries
In May: 
• Streamed over 405,000 times 
• One of the top shows for new sign ups
• Attracted over 3,900 new users
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Source: 1: Source: TVNZ / Google Analytics, AP excl. Freeview, 22/3/20-9/4/20



TVNZ OnDemand staff picks 

I can’t even begin to describe how much I love this show! I watched Revenge a few years ago and when I 
saw it on TVNZ OnDemand recently, I knew I had to re-watch the entire series! It follows Emily Thorne 
(played by Emily VanCamp) who’s purpose is to avenge her father who was jailed for a crime he didn't 

commit. This series is so captivating (even the second time around), you won’t be able to stop watching!!!

Watch the full series here! 

https://www.tvnz.co.nz/shows/revenge


Coming soon! 



Coming soon! 



Source: TVNZ./Google Analytics, AP. Live Streams 1: Jan-Apr 2020 vs. Jan – Apr 2019, 2: 29 Dec 2019 – 2 May 2020 vs 31 Dec 2018 – 27 April 2019 

More and more of our TVNZ OnDemand audience are live streaming content:
• 14.9 million live streams between Jan-April, up 133% YOY1

• Around 16% of all TVNZ OnDemand streams are live streams2

• 37,000 viewers use TVNZ OnDemand each week for live streaming only2

• Viewing occasions are in sync with broadcast trends2

At the moment, if you’re live streaming through TVNZ OnDemand, you see the same ad break as 
everyone else in NZ who’s watching. That’s about to change. You can now book your ads to be 
placed dynamically into a TVNZ OnDemand live stream on TVNZ 1, TVNZ 2 and TVNZ DUKE based 
on viewer attributes. 



Available now on iOS and Android mobile app and desktop devices. Also available on select big screen devices.

For more info get in touch with your TVNZ Sales representative.
You can check out the full DAI presentation here. 

Benefits of Dynamic Ad Insertion:
• Opportunity to extend the reach of your traditional TVNZ broadcast TV campaigns.
• Viewers will see ads targeted to them, giving them a more relevant experience and making them more likely 

to connect with your brand.
• Results can be measured and reported.

TVNZ Dynamic Ad Insertion

https://www.tvnz.co.nz/content/tvnz/tvnz-sales/tvnz-brands/tvnz-ondemand-brand/dynamic-ad-insertion.html


TVNZ AdEffect series:
OnDemand summary

After analysing data from 10 case studies over the past 5 years, we’ve got solid evidence that proves how effective TVNZ OnDemand is, 

especially when combined with broadcast TV.

• As TVNZ OnDemand weekly reach has grown, so has its ability to deliver 

more incremental reach to a campaign. 

• BVOD works far harder than YouTube, giving more awareness from 

fewer impressions.

• Always remember: BVOD is NOT the same as YouTube and Facebook 

video... It’s proven that BVOD advertising drives attention and sales.

• When combined with broadcast TV, BVOD proves to be a valuable 

media choice to get the most incremental reach.

• BVOD extends the reach of Broadcast TV across ALL demos and is 

extremely valuable in getting those so-called ‘hard-to-reach’ youth 

audiences.

• The audio-visual combination of broadcast TV and TVNZ OnDemand 

provides superior brand-building potential.

• When combined, broadcast TV and TVNZ OnDemand drive greater 

impact on targeted brand perceptions as well as specific actions.



TVNZ AdEffect OnDemand summary 
When TVNZ OnDemand is paired with TVNZ broadcast TV it’s the combo that works the hardest for your campaign. 

Check out the full case study here!

https://www.tvnz.co.nz/content/dam/images/tvnz-sales/OnDemandPresentations/TVNZ%20OnDemand%20AdEffect%20Series%20May%2020.pdf






TVNZ OnDemand & 1 News video specs
We have updated the TVNZ OnDemand & 1 News video specs. The change is to the max file size TVNZ can accept for 
TVNZ hosted creative, for TVNZ hosted creative we can now accept video files up to 100mb. 

Previously the video file size was the same regardless of whether the video creative was TVNZ hosted creative (video files 
are sent to TVNZ to load) or 3rd party hosted, as below:
• File size approximately 12-15mb (30" video)
• File size approximately 6-7mb (15" video)

Updated:
File size for Third Party Hosted/VAST Redirect:
• File size approximately 12-15mb (30" video)
• File size approximately 6-7mb (15" & 6” video)

File size for TVNZ hosted creative: 
• File size 100mb max

There are other video spec requirements e.g. resolution/audio level, these are still valid and are still mandatory TVNZ video
requirements. 

Both TVNZ OnDemand video specs and 1 News video specs have been updated on the trade site which you can view 
here: TVNZ OnDemand or 1 News Online.

https://www.tvnz.co.nz/sales/tvnz-specs#video-tvcs
https://www.tvnz.co.nz/sales/resources/1-news-online-specs#news-video




• Page views totalled 28.9 million, up 42% YOY.

• 4.2 million unique browsers, up 84% YOY.

• Streams hit 3 million, up 71% YOY.

1 News Online: May update

Source: 1 News Online / Google Analytics, 2019-2020.
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Top Stories in May

1 32



1 News video pre-roll

• Alcohol ads can play anytime on the 1 News site. Previously alcohol ads could only run post 8:30 PM.

• All alcohol ads must show R18 on creative. This is a new requirement that we didn’t ask for before.

You can find the specs on the TVNZ trade site here.

New alcohol rules

Desktop, Mobile-web, Tablet-web, 1 News Mobile, Tablet App. 

This is available to buy direct or programmatic.

For more information and pricing please contact your TVNZ Business Manager.

https://www.tvnz.co.nz/sales/resources/1-news-online-specs




• Facebook Engagement Rate 10% vs 
Industry Rate 3.3%

• Facebook following increased 1.2% to 
98K followers

• Instagram Engagement Rate 4.98%
• Instagram following increased 11% to 18.9K 

followers
• Re: maintained an average of 4.7K story 

views per post

Source: Facebook Page Insights May 2020, Google Analytics, May 2020 

• YouTube Reach has increased 47% to 1.7M 



• Total Re: video views this month 2.1M
• Website traffic this month is 81K unique pageviews
• Website unique users for the month averaged at 50K

TOP STORIES
• Beautiful post-lockdown reunions to make 

you cry (134K views)
• This group is helping men heal their own 

violence (116K views)
• A recovered Covid-19 case has a message for 

people her age (93K views)

MOST READ ARTICLE
• Covid infographics – 1 active case left (10.8K 

engagements)

MOST VIEWED INSTAGRAM POST 
• Rapper Randa rejects the productivity myth 

(30K views)

Source: Facebook Page Insights May 2020, Google Analytics, May 2020 




