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Over 741,000 viewers were reached in 
November

• TVNZ OnDemand monthly 
reach is up 22% YOY.

• Attracting 440,000
viewers, on average each 
week, up 20% YOY. 

• Viewers spent on 
average 1 hour 45 minutes 
per week watching 
content in November.0
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Source: TVNZ / Google Analytics, AP, incl. Live TV streams, excl. Freeview. YTD 29 Dec-28 Nov. Level 3 and 4 Lockdown 1: 22/3/2020-25/4/2020. Lockdown 2: 16/8/2020-29/8/2020, Average weekly streams. 

Over 17M streams in November!

• TVNZ OnDemand had nearly 
4.2 million streams on 
average each week, up 22% 
YOY.

• With an average of 9.5 
weekly streams per user.
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Over 3.6M livestreams (simulcast). 
Almost double than last year!

• In November, average 
weekly livestreams were 
840,000, up 84% YOY.

• 1 in 5 streams in November 
were simulcast livestreams.



• Weekly Online Video usage has grown 
24% since Q1 2020, with 2.6 million
New Zealanders watching at least 1 
online video platform weekly. 

• TVNZ OnDemand is the 3rd largest 
Online Video provider in the NZ 
market, more than 3 times the size of 
ThreeNow.

• Over 988,000 New Zealanders watch 
TVNZ OnDemand weekly, up 18% since 
Q1 2020.

• More Nzer’s are choosing to watch 
Netflix over YouTube, showing the 
greater and growing desire for 
curated longer form content.

Source: Nielsen CMI (Q1 19 – Q3 20). Base: AP15+

Weekly Online Video Usage





• Local drama, Black Hands, was top of the list for November. This five-part drama follows the morning of June 20, 
1994, where five members of the Bain family were found killed in their Dunedin home. The must-see drama tells 
the story of each family members in the months leading up to their deaths. 

• A range of drama, comedy and reality programmes also feature this month.

Source: TVNZ / Google Analytics AP
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What did our viewers watch?
Average reach per episode in November
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November/December new releases





Premium content – whether it’s on broadcast TV or 
online video – is a huge driver for bringing people 
together in the living room. We were curious to find out 
more about what drives these occasions, so we did 
some research with Kantar NZ and produced in 
collaboration with Telaria.

What we found out was that often a registered account 
on TVNZ OnDemand doesn’t mean that just one person 
is watching. In fact, more than half the time, viewers are 
watching with someone else.

.

As online video becomes more and more accessible 
through Connected TV, this is only going to increase. 
TVNZ OnDemand’s huge 2020 viewing figures back this.

Who’s really watching?



More than half of online video viewing 
occasions across all devices are being 
viewed by more than one person. (51%)

This means more people watch together 
when you combine premium content and 
mass reach, with BVOD coming out 
higher for co-viewing than other online 
video platforms.

Key Outtakes 

Source: Kantar Research 2019. Average across all measured video occasions.

Notes: Average occurrence of co-viewing +/- categories individual’s impact on co-viewing (determined by 
Logistic Regression)



This means with TVNZ OnDemand you 
can get:

more eyeballs 

Source: Kantar Research 2019



So with Connected TV usage on TVNZ OnDemand on the rise, you’re even more likely to get 
viewers watching together. By device, TVNZ OnDemand now delivers 54% of impressions 
and 52% of streams on Connected TV

For online video, the device that viewers are using is the key factor to whether they watch alone 
or with others.

The likelihood of co-viewing is much higher when the device used to watch is a Connected TV.

Note: Device used for all online video viewing occasions.

Source: Average occurrence of co-viewing +/- categories individual’s impact on co-viewing (determined by Logistic Regression).Connected TV includes Smart TV, Casting, HDMI, Games Console.



Connected TVs deliver 24% more eyeballs than other devices.

When applied on the average BVOD co-viewing factor of 1.63, this gives us a BVOD Connected 
TV factor of 2.

Source: Google Ad Manager & Google Analytics – Jan-Aug 2020



Please click here to see the full report

https://sales.tvnz.co.nz/assets/Collateral/Co-Viewing-Final.pdf




• Page views reached 16 

million, up 17% YOY.

• 1 NEWS attracted over 

2.9 million unique 
browsers, up 26% YOY.

• Streams hit 1.8 million. 

1 NEWS Online: November update

Source: 1 News Online / Google Analytics, NZ Traffic, 2019-2020.
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Top Stories in October

Fair Go: Man baffled by claim 
his $190 steel cap boots 

deteriorated because he didn't 
wear them enough

Nissan Leaf owner with ‘range 
anxiety’ told new battery for 

$13,000 car would cost 
$121,000

Hidden camera installed by 
concerned granddaughter 

captures mistreatment at rest 
home

21 3



1 NEWS – The Brief

A new edition of The Brief has launched on the 1 NEWS 
Instagram. Every afternoon, the 1 NEWS story feed 
features top stories from New Zealand and around the 
world, fronted by a diverse team of presenters.

The use of Instagram for news is on the rise and is great 
to reach those younger audiences! We want to deliver 
news to audiences on their own terms and create a 
news bulletin that fits around different & growing styles 
of news consumption. 

Since the launch on the 1st of October, reach, views and 
followers have consistently increased week on week. 

1 NEWS Instagram account (@1newsnz) now has 120k 
followers. “The Brief, I think, is really useful! I like that it really lives up 

to the name, because it allows you to understand what's 
being talked about without becoming boring.” F, 18

Make sure you’re following 1 NEWS on Instagram 
for your daily dose of The Brief!



1 NEWS Responsive Banner

Delivered across all 1 NEWS web 
inventory, the responsive banner and 
companion MREC delivers maximum 
exposure across the day buyout 
offering advertisers 100% share-of-
voice across not only the 1 NEWS 
homepage but all section homepages 
and article pages too (excluding Sport 
section and sensitive content pages).

Static only/in-banner video creative 
solutions available.

For avails and specs please reach out to your TVNZ Business Manager





Re: November 2020 Update

• Instagram following increased to 29.5K followers

• Instagram Engagement Rate 3.15% vs Industry Rate 1.2%

• Total Re: video views this month 1.6M

• Website traffic this month is 53K unique page views

• Website unique users for the month averaged at 38K 

• Facebook Engagement Rate 11.6% vs Industry Rate 3.3%
• Facebook following up 1,130 to 105K followers

Source: Facebook Page Insights November 2020, Google Analytics, November 2020 



TOP FACEBOOK VIDEOS

How the Kiwi accent evolved (66.7K views)

One of these teens with cystic fibrosis has access to a life-saving drug. The other doesn’t (56K)

TOP INSTAGRAM POST 

A law student shows us how she spends her 
money (17.5K views)

How the Kiwi accent evolved (15K)

A 28-year-old making $74K shows us his bank 
account (9K views)

TOP WEBSITE CONTENT

We ranked celebrities on their basketball skills 
(5K views)

Re: November 2020 Update

Source: Facebook Page Insights November 2020, Google Analytics, November 2020 












