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1.35 million
weekly AP15+ reach

Up 14% YOY

40.5 million
total monthly streams

Up 20% YOY

9.4 million
average weekly streams

Up 20% YOY

Source 1: Nielsen CMI Q1 23 – Q4 23 vs CMI Q1 22 – Q4 22 : TVNZ Accessed TV/Video/Movies online in the last 7 days
Source 2: Google Analytics; AP 13+; April 2024 v April 2023 Total Monthly Streams; Average Weekly Streams

Reach and streams in April



TVNZ+ Weekly Streams – AP 13+

TVNZ+ YoY weekly streams

Source: Google Analytics; AP 13+; WC 29th December 2019 – WC 28th April 2024; Total streams by week.
*COVID Lockdown: 15-17 Feb 2021. Lockdown 4: 18/8/2021 – 21/9/2021
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Weekly Reach (000’s): AP 15+ 
CMI Q1 22 - Q4 22 CMI Q2 22 - Q1 23 CMI Q3 22 - Q2 23 CMI Q4 22 - Q3 23 CMI Q1 23 - Q4 23

Source: 
Nielsen CMI; Q2 22 - Q1 23, Q3 22 - Q2 23, Q4 22 - Q3 23 & Q1 23 – Q4 23; AP 15+
Nielsen CMI; Q1 23 – Q4 23; Online video/TV services used L7D; TVNZ+ vs Disney+ OR Amazon Prime OR Neon OR Apple TV+ 

TVNZ+ reaches more Kiwis than Disney+, 
Amazon Prime, Neon & Apple TV combined! 



Highest reaching content in April

Source 1: Google Analytics; AP 13+; April 2024; Content ranked by reach; Excludes kids content

1

2

3

4

5

6

7

8

9

10

LOCAL

LOCAL

LOCAL

LOCAL



Most streamed content in April

Source 1: Google Analytics; AP 13+; April 2024; Content ranked by streams; Excludes kids content
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Monthly Sports Hub Reach & Streams

Sport on TVNZ+ was streamed 331,462 
times by 104,871 unique profiles in April

Source: Google Analytics; July 2023 – Aprill 2024; Sports hub content Reach and streams
*Sports Hub reach and stream numbers do not include sports programming watched through simulcast (live stream) on TVNZ1, TVNZ2 or TVNZ DUKE.





AUDIENCE MATCH
Leverage data that is unique to your brands by matching with TVNZ. 
Find similar audiences, remarket to existing customers or send 
different ads to prospecting vs existing customers. 

AUDIENCE IQ
Reveal additional insights from an Audience Match or another 
TVNZ+ Activate audience. 
This is not available anywhere else and allows you to deep dive into 
viewing behaviours of the matched audience. 

STORYTELLING
Take the viewer on a journey by instructing your ads to play in a 
specific sequence. 

AUDIENCE AMPLIFIER
Make the most of our rich first party data by targeting audiences on 
TVNZ+ beyond age and gender. 
There are over 30 Audience Amplifiers to choose from, and we can 
create bespoke amplifiers for you. 

DATA CONNECT
Our data partnerships give you the opportunity to accurately target 
a wider range of high-value audiences based on data outside our 
platform.



Which option is right for me?
AUDIENCE AMPLIFIERS, DATA CONNECT or AUDIENCE MATCH

DATA CONNECT

Audiences built leveraging 2nd party 
data partnerships, offering brands a 

range of high-value audiences 
beyond TVNZ+ first party data.

Audience example: 

SMEs with under 50 staff

Data Connect audiences use 
deterministic data and carries small 

additional cost on CPM.

AUDIENCE AMPLIFIER

Behavioural targeting based on 
TVNZ+ first party login data and 

viewing behaviours.

Audience example: ‘Love Islanders’ 
Audience viewing criteria

Viewers who have shown an affinity 
to Love Island content on TVNZ+ 

over the last six months.

20+ scalable audiences currently 
available and custom audiences built 

on request.

AUDIENCE MATCH

Leverage data unique to your brand 
by matching with the TVNZ+ 

database. 

Generate insights by understanding 
customers behaviour on TVNZ+ with 
an activation strategy tailored to suit 

brand objectives e.g. reach similar 
audiences, exclude existing 

customers.

Utilise privacy compliant clean 
rooms. Privacy Impact Assessment 

available on request.

Use a data-led approach to reach customers from the TVNZ+ Activate suite:



Audience Amplifiers



The shows they watch the most…

1. Bluey 11. TVNZ DUKE

2. TVNZ 1 12. Alone: Australia

3. Shortland Street 13. Love Island USA

4. TVNZ 2 14. The Bay

5. Home And Away 15. Coronation Street

6. My Kitchen Rules New Zealand 16. The Couple Next Door

7. 1News At Six 17. Young Sheldon

8. The Rookie 18. The Act

9. Love Island Australia 19. Apples Never Fall

10. Love Island 20. Relentless

75% of the 
audience is 

female 
skewed

105k 
reached in 

last 30 days

Has 165k 
Members

Over 5 million
streams

in last 30 days

Source: AEP. ‘Love Islanders’ audience as of 06/05/24

Audience Breakdown

Audience Amplifier Profile: ‘Love Islanders’
A new season of the world's favourite dating show, Love Island is COMING SOON! The ‘Love Islanders’ Audience Amplifier 

will get your brand closer to viewers who’ve shown an affinity to Love Island content on TVNZ+



Data Connect

Large 
Organizations

Small Business

C-Suite

Professionals

Tradies

Intent to Invest

Intent to Borrow

Property
Under 10 Years Old

Property Value
Under $1M NZD

Property
Over 10 Years Old

Property Value
Over $1M NZD

Urban Households

Living in Separate 
Dwellings

Rural Households

Living/Working in 
Commercial Areas

Recent Movers

Homeowners

Renters

Upper Socio

Low-Mid Socio

Luxury Car Owners

SUV/Ute Owners

Classic Car Owners

EV Owners

Japanese Cars

European Cars

Fair Go

Doing Fine

Hearth and Home

Aspirationals

Metrotechs

Leading Lifestyles

NEW

Pet Lovers

Audiences built leveraging 2nd party data partnerships, offering brands a range of high-
value audiences beyond TVNZ+ first party data.



Free content coming to TVNZ+

Interview with a Vampire
Drama. Sci-Fi & Fantasy. Thrilling. Dark. Provocative.

Fire Country
Drama. Powerful. Epic. Action-packed.



Free content coming to TVNZ+

Zuckerberg: King of the Metaverse
Documentary. Revealing, Thought-provoking.

Sexy Beast
Drama. Thrilling. Action-packed. Psychological.



Free content coming to TVNZ+

Alone
Reality. Escapist. Suspensful. Psychological.

The Responder
Drama. Gritty. Dark. Thrilling.



1News Online numbers in April

22.3M 2.8M

T O P  P E R F O R M I N G  C O N T E N T

Source 1: Google Analytics; AP; April 2024; Page Views, Unique Browsers, NZ traffic only. 
Source 2: Google Analytics; AP; April 2024; 1News Online top articles

Sydney cop rushed to Bondi mall, 
learnt fiancée was a victim

Road user charges for all drivers? 
What Govt's policy will mean for 

you

One ticket wins $30 million Lotto 
Powerball jackpot

Govt announces changes for 
renters, landlords, bill coming in 

May



Sponsored content is a form of native advertising which 
allows clients looking to leverage the 1 News tone of 
voice, personality and credibility to build a narrative 
around their brand or product offering.

Sponsored content refers to content that is funded by a 
brand or business and created in partnership with TVNZ 
and 1News.

Deliverables

• Promoted for one week

• Desktop, Mobile Web and Mobile App

• min. 1 week on 
1News.co.nz/1News App

• mRec or Half Page

• Instagram, 
Facebook or LinkedIn incl. advertiser tagging

Package: 
5,000 guaranteed page views 

$7,500 net per article

Optional add on: 

1News Responsive Banner +$1,500 net

 (380k est. Daily impressions).

1News Sponsored Content

For more information and examples please reach out 
to your TVNZ Business Manager



Appendix



TVNZ+ weekly live streams

Source: Google Analytics; AP 13+; WC 29th December 2019 – WC 22nd April 2024; Total simulcast streams by week.
*COVID Lockdown: 15-17 Feb 2021. Lockdown 4: 18/8/2021 – 21/9/2021

TVNZ+ Weekly Live Streams (Simulcast) – AP 13+



1News Online monthly page views & UBs

Source: 1News Online/Google Analytics, NZ Traffic, 2021-2024, Domestic traffic only.



Ngā mihi
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