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BREADTH AND TVNZ 2 TOP AUDIENCE
DEPTH OF CONTENT PROGRAMMES 18-49 BREAKDOWN
JAN - DEC 20
GENDER
TVNZ 2 began broadcasting 1 Shortland Street
on 30 June 1975. 5,191 2 The Bachelorette New Zealand
EPISODES OF CONTENT 3 Wentworth FEMALE
TRADING DEMO: 18 - 49 . . B 5o+
4 My Kitchen Rules The Rivals
13 5 The Amazing Race Australia
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6 Renters
7 Police Ten7
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8 MasterChef Australia 9%
DIFFERENT TITLES 41
9 Motorway Patrol
10 Taskmaster NZ
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