Audience Amplifier+

Use TVNZ+ behavioural audience
data to get your brand closer to
the audiences you’re targeting.
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We’ve created TVNZ Audience Amplifier+
SO you can target defined behavioural
audience segments on TVNZ+.

We've defined 19 types of Using independent Nielsen You can now use these audience segments
viewers for targeting based on CMI data, the makeup of each to get closer to the type of people you want
TVNZ+ viewer information and their audience segment has then been to reach in your campaigns. You might find
viewing behaviours. substantiated and supported. people in places you didn’'t expect!

Now available via programmatic and direct.
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At Home
with Kids

Viewing Community Criteria:
Viewers who have watched kids’
content or used a kid’s profile
on TVNZ+ in the last 30 days.
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At Home with Kids

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+ At Home with Kids defined as the Total Household Shopper with Kids 0-14@ Home and watched TVNZ+ in last 7 days.
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Shorty Fans

Viewing Community Criteria: . i N

Viewers who have watched a minimum
of three episodes of Shortland Street
on TVNZ+ in the last seven days.
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Shorty Fans

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+ Shorty Fans defined as watched TVNZ+ in last 7 days and always watch Shortland Street.
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Home Impro
S DlYers

Viewing Community Criteria:
Viewers who have shown an affinity
to DIY Lifestyle content on TVNZ+
over three months.
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Home Improvement & DiYers

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+. Home Improvement & DIYers defined as watched TVNZ+ in last 7 days and Home Improvement in the last/next 12 months.
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Foodies

Viewing Community Criteria:
Viewers who have shown an affinity
to cooking-related shows on TVNZ+
over the last three months.
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Foodies

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+ Foodies defined as watched TVNZ+ in last 7 days and self-professed food connoisseur.
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US Drama
unkies

Viewing Community Criteria:
Viewers who have shown an affinity
to US drama content on TVNZ+
over the last three months.
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US Drama Junkies

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+ US Drama Junkies defined as People who watched TVNZ+ in last 7 days and always try and watch the genre US Drama.

©2023 TVNZ AudienceAmplifier+ tvnz+




Brit Buffs

Viewing Community Criteria:
Viewers who have shown an affinity
to UK content on TVNZ+ over the
last three months.
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Brit Buffs

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+ Brit Buffs defined as watched TVNZ+ in last 7 days and always watch British Drama.
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Focused on
S Current A

Viewing Community Criteria:

Viewers who have watched a minimum of three
streams across our News & Current Affairs shows
or viewed an article on 1 News in the last 14 days.
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Focused on News & Current Affairs

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+. Focusse d on NCA defined as watched TVNZ+ in last 7 days and always watch News/Current Affairs Programming.
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Sports Nuts

Viewing Community Criteria:
Viewers who have shown an affinity
to sports-related content on TVNZ+
over six months.
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Sports Nuts

These are the type of viewers you can expect to reach.

Source: Nielsen CM| Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+ Sports Nuts defined as watched TVNZ+ in last 7 days and always watch Sports Programming.
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Viewing Community Criteria:
Viewers who have shown an affinity

to local content on TVNZ+ over the
last three months.
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Kiwi As

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+ Kiwi As defined as watched TVNZ+ in last 7 days and always watch try and watch NZ Docos, Comedies or Dramas.
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Bingers

Viewing Community Criteria:

Viewers who have watched a minimum
of five episodes from a range of

TVNZ+ content in the last 14 days that
has high average streams per user
per week.
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Bingers

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+. Bingers defined as watched TVNZ+ in last 7 days and watched 10+ hours watching TV/Video/Movies Online in last 7days.
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Maori &
Pasifika

Viewing Community Criteria:
Viewers who have shown an affinity to
Te Ao Maori content on TVNZ+ over
the last three months.
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Maori & Pasifika

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+ Maori and Pasifika defined as watched TVNZ+ in last 7 days and Maori & Pl Ethnic Groups.
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Adventure
Seekers

Viewing Community Criteria:
Viewers who have shown an affinity to
action or adventure content on TVNZ+
over the last three months.

AudienceAmplifier+ tvnz+-
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Adventure Seekers

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+. Adventurers defined as watched TVNZ+ in last 7 days and who are very likely/likely to go on holiday that has adventure,
adrenalin, challenge, and discovery.
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Comed
of [V]

Viewing Community Criteria:
Viewers who have shown an affinity
to comedy content on TVNZ+ over
the last three months.
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Comedy Club

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+ Comedy Club defined as watched TVNZ+ in last 7 days and always watch Comedies.
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Sustainabili

Viewing Community Criteria:
Viewers who have shown an affinity to
sustainability or natural world content
on TVNZ+ over the last three months.
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Sustainability

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q2 21 - Q1 22 Apr 22 Fused Compared to AP 15+. Sustainability defined as watched TVNZ+ in last 7 days and consider themselves to be environmentalists at heart.
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Intrepid
Traveller

Viewing Community Criteria:
Viewers who have shown an affinity
to Travel content on TVNZ+

over the last four months.
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Intrepid Travellers

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q3 21 - Q2 22 July 22 Fused Compared to AP 15+. Intrepid Travellers defined as people who travelled domestically/internationally in last 12 months and watched TVNZ+ in last 7 days.
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Movie Buff:

Viewing Community Criteria:
Viewers who have shown an affinity
to Movie content on TVNZ+ over
the last three months.
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Movie Buffs

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q3 21 - Q2 22 July 22 Fused Compared to AP 15+ Movie Buffs defined as people who always try and watch the genre Movies and watched TVNZ+ in last 7 days.
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Music Fai

Viewing Community Criteria:
Viewers who have shown an affinity
to Music content on TVNZ+ over
the last three months.
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Music Fans

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q3 21 - Q2 22 July 22 Fused Compared to AP 15+ Music Fans defined as people who always try and watch the genre Music and watched TVNZ+ in last 7 days.
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Thinkers

Viewing Community Criteria:
Viewers who have shown an affinity
to Documentary content on TVNZ+
over the last three months.
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Thinkers

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q3 21 - Q2 22 July 22 Fused Compared to AP 15+ Thinkers defined as people who always try and watch local/international documentaries and watched TVNZ+ in last 7 days.
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Motor
Enthusias

Viewing Community Criteria:
Viewers who have shown an
affinity to Automotive, Machines
or Transport content on TVNZ+
over the last four months.
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Motor Enthusiasts

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q3 21 - Q2 22 July 22 Fused Compared to AP 15+ Motor Enthusiasts defined as people who state that they are passionate about cars and watched TVNZ+ in last 7 days.
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Family

Viewing Community Criteria:
Viewers who have shown an affinity
to family rated content (G and PG)
on TVNZ+.
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Family Fun

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q4 21 - Q3 22 Sep 22 Fused Compared to AP 15+ PG & G viewers defined as people who have a child/children aged 0-14 in HH,
who agree that they strictly control their children’s TV viewing behaviour and have watched TVNZ+ in the last 7 days.
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Rural

Viewing Community Criteria:

Viewers living in rural areas outside of
metropolitan cities: Auckland, Wellington,
Christchurch, Hamilton and Dunedin.
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Rural

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q4 21 - Q3 22 Sep 22 Fused Compared to AP 15+ Rural viewers defined as those who don’t live in Auckland, Hamilton, Christchurch, Wellington metropolitan areas
and watched TVNZ+ in the last 7 days.
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Viewing Community Criteria:
High household earners inferred through CMI.
These audiences are 35+ and index highly
to British and American Drama, Sports,
NCA and Documentaries.
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Rich Listers

These are the type of viewers you can expect to reach.

Source: Nielsen CMI Q4 21 - Q3 22 Sep 22 Fused Compared to AP 15+. Rich Listers defined as people who watched TVNZ+ in last 7 days, age 35+ and HHI $120,000+.
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Use TVNZ Audience Amplifier+ to
understand even more about who
you’re targeting and find them on TVNZ+.

Our newly defined behavioural audiences can help
you reach the customers you’re looking for in even
more places on TVNZ+.

Now available via programmatic and direct.

tvnz+ Audience Amplifier+

AudienceAmplifier+ tvnz+-
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Appendix - Glossary

Audience

A target audience (also known as a target market)
represents the people you most want to talk to.

Audience Segments

Refers to the grouping or segmenting of audiences beyond
standard demographics such as age, gender and income.
For example, audiences can be segmented by:

Location (e.g. postcode, proximity to a store)
Behaviour (e.g. fashionista)

Attitude (e.g. early technology adopter)
Intention (e.g. travel intender)

Ownership (e.g. dog owner)

V V V V V V

Lifestyle (e.g. gym junkie)
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CMI

Nielsen’s Consumer and Media Insights (CMI) service is an ongoing,
nationally representative consumer database of more than 10,000
New Zealanders. CMI provides an in-depth view of New Zealanders

in terms of who they are, what they think, how they spend their time,
where they shop and how to reach them.

Demographic
A basic description of individuals or households using classifications

such as age, sex, occupation group, education level, household size,
grocery shopper and number of children.

IndeXx

An index number is a statistical device for measuring changes in the
magnitude of a group of related variables. It is used to compare the
likelihood of the target audience (segment) to that of the average
person in the universe/based. le. Over 100 means the target audience
is more likely than the population to be more.
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Here’s a shapshot of the
typical TVNZ+ viewer.

Based on CMI data of people who have watched
TVNZ+ in the last 7 days.
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They’re busy family people with
a future-focused outlook on life.
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