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In this update



1.44 million
weekly AP15+ reach

Up 14% YOY

41.5 million
total monthly streams

Up 14% YOY

9.6 million
average weekly streams 

in 2024

Up 18% YOY

Source 1: Nielsen CMI, Surveys: Q3 22 – Q2 23 vs Q3 23 – Q2 24, AP 15+, Online video/TV service used in the last seven days. 
Source 2: Google Analytics, October 2023 & October 2024, Total monthly streams, AP 13+.
Source 3: Google Analytics, Weeks 1 – week 44 in 2023 & 2024, Average weekly streams, AP 13+.

TVNZ+ continues to see double digit 
growth 



Source: Nielsen CMI, All surveys Q3 – Q2 surveys from 2019 to 2024. AP 15+, Online video/TV service used in the last seven days.

Over 1.4 million Kiwis watch TVNZ+ weekly

Netflix YouTube Disney+ ThreeNow Amazon Prime Neon Sky GO Sky Sport Now /
Sky Fan Pass

Apple TV+

Weekly Reach (000’s): AP 15+ 
CMI Q3 19 - Q2 20 CMI Q3 20 - Q2 21 CMI Q3 21 - Q2 22 CMI Q3 22 - Q2 23 CMI Q3 23 - Q2 24



TVNZ+ Weekly Streams – AP 13+

TVNZ+ has been streamed 517 million times 
by 2.6 million unique profiles in the last year

Source: Google Analytics, WC 29 December 2019 – WC 27 October 2024, Total streams by week, AP 13+
*COVID Lockdown: 15-17 Feb 2021. Lockdown 4: 18/8/2021 – 21/9/2021



Highest reaching content in October

Source: Google Analytics, October 2024, Content ranked by reach, Excludes kids content. AP 13+
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Most streamed content in October 

Source: Google Analytics, October 2024, Content ranked by streams, Excludes kids content. AP 13+
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Monthly Sports Hub Reach & Streams

The sport schedule was lighter in October, 
but cricket returns to TVNZ soon

Source: Google Analytics; October 2023 – October 2024; Sports hub content Reach and streams
*Sports Hub reach and stream numbers do not include sports programming watched through simulcast (live stream) on TVNZ1, TVNZ2 or TVNZ DUKE.



Attention

Life is busy and we have constant demand for our attention. Standard 
ad measurement doesn’t reflect whether a person paid attention to 
your ad. 

So, we have implemented Amplified Intelligence’s human attention 
measurement data into our platform. Allowing advertisers to measure 
impression level data performance of their TVNZ+ campaigns. 

What impact does a high-attention campaign have on business 
outcomes?

Combining Attention Measurement with our attribution solutions, Link or 
Conversion IQ, will reveal the true value of your TVNZ+ campaign.



Ad on Pause: 
Advertising with a 
digital billboard….
but in the living room



Ad on Pause: Cool Creative



Free Content Coming Soon

The Day of the Jackal BLACKCAPS v England Moving Houses (S3) Based on a True Story 
(S2)

Alone (S11) Taniwha Unleashed: 
Inside the Chiefs Rugby 
Club

Grand Designs Australia Ludwig



Source: Google Analytics, News on TVNZ+ content, 24/06/2024 – 31/10/2024

Our goal is to make News on 
TVNZ+ Aotearoa’s leading 

online news source
It was quietly launched in June and has 
delivered impressive audience numbers. 

Our new marketing campaign drive growth!

1.4M
Streams for News 

Clips on TVNZ+

+17%
YoY Increase in 

streams for news 
content on TVNZ+

+18%
YoY Increase in 
reach for news 

content on TVNZ+
(October)



1News Online performance in October

29.2 million 2.2 million

T O P  P E R F O R M I N G  C O N T E N T

Source: Google Analytics, October 2024, Page Views, Unique Browsers (NZ), 1News Online most viewed articles.

One ticket wins $30 million 
Lotto Powerball jackpot

Kiwi woman watched by 
security services for most of 

her life

Watch: Footage of Tom 
Phillips, children released 

after fresh sighting

Major bank cuts fixed 
mortgage rates, term 

deposits
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