


TVNZ connects with a big pool of 
Kiwis every week

Source 1: Nielsen eTAM. 02/07/2023 – 29/06/2024. Channels = TVNZ 1*, TVNZ 2* & TVNZ DUKE*. Reach (RF), Average weekly reach (RF). AP 15+.
Source 2: Nielsen CMI, Q3 – Q2 2024 Survey. AP 15+, Online video/TV service used in the last seven days.



Linear TV audiences stay high during 
the summer holidays

Source: Nielsen eTAM. 24/12/2023 – 20/01/2024. Channels = TVNZ 1*, TVNZ 2* & TVNZ DUKE*. Reach (RF), Average weekly reach (RF). AP 15+.
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Peak PUTs in summer take a quick dip in 
the first week, but quickly float back

Source: TV Map Analysis, 01/10/2023– 28/09/2024. PUTs by week. AP 5+.

Weekly PUTs



TVNZ+ summer streams are rising YoY, 
and you can advertise on Xmas day! 

Source: Google Analytics, WC 03/10/2021 – WC 22/09/2024, Total streams by week, AP 13+

Weekly TVNZ+ Streams





TV CPMs were 43% cheaper during 
the last summer break

Source: TV Map Analysis, 01/10/2023– 28/09/2024. Weekly TV rate card CPM, AP 25-54.
Baseline is the combined average weekly rate card CPM across both TVNZ1 & TVNZ2.

AP 25-54 TV Rate Card CPM Index by Week



Total Core Retail Spend by month ($Million)

Kiwis splash the most cash in December. 
There is still plenty of splashing in January

Source: Stats NZ, Electronic card transactions: August 2024

https://www.stats.govt.nz/information-releases/electronic-card-transactions-august-2024/


Contact your TVNZ sales rep for more 
details on these hot summer opportunities!

Source 1: Nielsen eTAM. 01/07/23 –30/06/24. Channels = TVNZ 1*, TVNZ 2* & TVNZ DUKE*. Genre = Sport. Reach (RF) by title. AP 13+.
Source 2: Google Analytics. 01/07/23 – 15/07/24. Sports hub content. Ranked by reach. AP 13+.
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