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“At its most basic, attention can be defined as 
concentrated awareness towards a reduced 
number of stimuli in our environment, while 
ignoring other stimuli.

In advertising, easy to say harder to achieve. 

Professor Karen Nelson-Field
Amplified Intelligence
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No Attention. No Impact.
March 2022

…because we live in a 

constant state of ‘busy’.

So attention to ads is not sustained and 

certainly not undivided.
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Humans view differently to 
time in view, or time on 
screen.

We switch in and out of focus when 
we consume media.

These ‘Attention Gaps’ are not 
accounted for by Time in View.
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Time-in-View is the 

absolute inner core of 

modern 

measurement failure.

First critical 10 seconds 

1 in 3 chance someone will look 

at ad.
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What advertisers 
think they are paying for

What advertisers are 
really paying for
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VS

0% 20% 100%40% 60% 80%

70% 30%

17% 9% 44% 30%

Not MRC CompliantMRC Compliant

Not MRC CompliantViewable with >0 attention
Viewable with no 

attention

Viewable with 
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This is why viewability measurement critically under performs.
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And why any model 

or success metric 

using ‘completion’ 

fails.
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Human data 

via software 

on a device

● Gaze Tracking

● Facial Detection

● Pose Estimation
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Non-

Human 

device data

● How fast you scroll

● How loud is your volume

● How long was the ad on screen
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Ground Truth Data 
(provable by observation)

Inferred Data 
(assumptions about truth)

+

Enriched Data for 
Accurate Modeling 

(connected by contextual features)

=

Predictive power, and pattern recognition, 
comes from a 

combination of both. 








